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Publicis Groupe launches Leo,
a new creative constellation uniting Publicis Worldwide and Leo Burnett

New entity is designed to drive exponential creativity in the age of Al
for the world’s biggest global brands

January 14, 2025 - Paris — Publicis Groupe is kicking off 2025 with a union of a more creative
kind, combining two networks to create one constellation through the Power of One.

At a time when global brands and challenges require outsized creativity to drive scaled
transformation, personalized content and connected brand experiences, Leo is designed to deliver
solutions for the world today, by uniting Leo Burnett, the brand of Humankind, and Publicis
Worldwide, the network that stands for transformation, leading the change and the Power of One.
Click HERE to see the launch film.

An expansion and redesign of the Leo Burnett logo, Leo unites the firepower of one of the most iconic
first names in advertising with the roar of a lion to form a formidable global creative force of 8,000
creative minds from Leo Burnett and 7,000 from PWW, with 8 agencies of the year across 90
countries, and over 400 major creative awards.

Leo is led by the team that made Publicis Conseil the Cannes Lions 2024 Agency of the Year,
Marco Venturelli and Agathe Bousquet who will act as co-presidents, and Chief Strategy Officer
Gareth Goodall. Together they are responsible for Leo’s global creative community and culture, that
will be activated at the country level through the Power of One, ensuring the constellation’s creative
thinkers and makers have direct access to the Groupe’s data, tech and media assets. Andrew Bruce,
CEO Publicis Groupe Canada, will also take on the additional role of Chairman, Leo North America.

The Leo constellation joins Publicis Groupe’s creative roster, alongside Saatchi & Saatchi, LePub
and BBH, and creative hot shops like Fallon and The Community, as well as Le Truc, the only creative
collective operating at holding company level.
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https://youtu.be/1R7f9tlxBlk

Carla Serrano, Global CSO Publicis Groupe said :“Through Leo we are doubling down on our
strategy of strong creative brands, connected to the industry’s only data, media and tech ecosystem.
With Publicis as the global group brand we all rally to, we are now accelerating on the Power of One,
turning two networks into one constellation.”

“At Publicis, we have demonstrated time and again the power of the Power of One. Leo’s global spirit
will live and breathe at the local level, with outstanding creative and strategic talent turbocharged by
best-in-class data and technology through our country model, to create truly bespoke models for its
clients.” added Agathe Bousquet, co-President of Leo and President of Publicis France.

Marco Venturelli, co-President and Chief Creative Officer of Leo commented: “We've never had
S0 many tools to better understand people and connect with them. Nevertheless creativity still is, and
forever will be a messy human process. Leo will be a true global community of creative and strategic
talents, connected together for a more human way of creating at scale.”

Arthur Sadoun, CEO of Publicis Groupe commented: ‘1 have had the privilege of leading both
Publicis Worldwide and Leo Burnett. Since then, other iconic names have disappeared, but | have
never believed that creative efficiency should mean fewer brands and fewer operations. It is about
big ideas from creative minds that are nurtured by strong agency culture, to have an impact on our
clients’ business. In today’s world it is also about more collaboration and more access to capabilities.
That's exactly what Leo stands for. By unifying the spirit and talent of these global creative
communities, Leo will be bigger, stronger and on more doors than ever.”

CONSTELLATION

Carla Serrano/Marco Venturelli/Agathe Bousquet/Gareth Goodall
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About Publicis Groupe - The Power of One

Publicis Groupe [Euronext Paris FR0000130577, CAC 40] is a global leader in communication. The Groupe is positioned
at every step of the value chain, from consulting to execution, combining marketing transformation and digital business
transformation. Publicis Groupe is a privileged partner in its clients’ transformation to enhance personalization at scale.
The Groupe relies on ten expertise concentrated within four main activities: Communication, Media, Data and Technology.
Through a unified and fluid organization, its clients have a facilitated access to all its expertise in every market. Present in
over 100 countries, Publicis Groupe employs around 103,000 professionals.

www.publicisgroupe.com| Twitter | Facebook | LinkedIn | YouTube | Instagram | Viva la Difference!

Contacts Publicis Groupe

Amy Hadfield Director of GlobalCommunications + 33 (0)1 44 4370 75 amy.hadfield@publicisgroupe.com
Michelle McGowan Corporate Communications +1 312 315 5259 michelle.mcgowan@publicisgroupe.com
Eleanor Conroy Corporate Communications +447736746466 eleanor.conroy@publicisgroupe.com
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http://www.publicisgroupe.com/
https://www.twitter.com/PublicisGroupe
http://www.facebook.com/publicisgroupe
https://www.linkedin.com/company/publicis-groupe/
http://www.youtube.com/user/PublicisGroupe
https://www.instagram.com/publicisgroupe/

